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Abstract
The chaotic information environment during (poly)crises, marked by urgency and heightened emotions,
complicates truth assessments and provides fertile ground for the proliferation of disinformation. While the
role of emotions in shaping disinformation beliefs and sharing is widely acknowledged, there is little
empirical evidence on how and under what circumstances emotions impact responses to disinformation.
To provide an in‐depth understanding, we applied a qualitative study design, conducting 29 semi‐structured
interviews between November 2022 and April 2023 with young adults in Germany and the Netherlands.
Our study outlines the context in which specific emotions arise when individuals encounter potential
disinformation, connected behaviors, and the consequences for resilience to disinformation. We find that
emotions of positive valence, such as feeling calm and confident, are linked to verification behaviors and can
indicate and reinforce resilience to disinformation. Contrary to existing research, we find that emotions of
negative valence, such as anger or discontent, can also be signifiers of resilience when accompanied by
critical information evaluations. However, the intensity of emotions matters, as strong negative emotions
are linked to resignation, distrust in democratic institutions, and disinformation beliefs. Illustrating the
interaction between emotions and behaviors when navigating disinformation, our study offers more
contextual and nuanced insights into how emotions influence, express, and may strengthen or weaken
resilience to disinformation.
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1. Introduction

The potency of disinformation lies in its ability to tap into the power of emotion, triggering affective
responses that increase engagement with an issue. Disinformation agents leverage this perfectly, appealing
to emotions to spread their often politically motivated messages. Emotional bonds may also explain why
(dis‐)information is believed along political and ideological lines (Anthony & Moulding, 2019; Lawson &
Kakkar, 2022) or how political leaders stay in power despite having been (repeatedly) exposed for lying to
their constituents (Marwick, 2018). This places emotions at the heart of not only issues related to
disinformation but also polarization and populism. Despite the widely acknowledged role of emotions in
shaping disinformation beliefs and sharing, there is a lack of empirical evidence on the underlying
mechanisms. Existing research on the influence of emotions, such as anxiety and anger, presents conflicting
findings (Oh & Lee, 2019; Weeks, 2015), underscoring the need for a more comprehensive understanding of
how and under what circumstances emotions impact responses to disinformation. To address this gap, we
apply the concept of resilience. Investigating the role of emotions for resilience enables us to broaden the
analytical scope, examining not only the outcome—whether people believe disinformation—but also the
process involved, including protective mechanisms.

Resilience processes in humans contain cognitive, behavioral, and emotional components (Shafi et al., 2020).
In disinformation research, cognitive and behavioral elements have thus far received the most attention for
explaining and preventing disinformation beliefs. Consequently, attempts at increasing resilience
predominantly rely on conveying knowledge and skills to detect disinformation, for example, through media
literacy or prebunking techniques (Roozenbeek et al., 2022; Smith et al., 2023). These approaches are based
on a premise of rationality: Once people can differentiate “correct” from misleading information, they will
endorse the former. However, research on the efficacy of and resistance to fact‐checking (Bateman &
Jackson, 2024; Hameleers, 2024), for example, reveals complexities that challenge this assumption. Even if
the premise were accurate, emotions would still command attention, due to their influence on “rational”
evaluations, belief‐forming, and (re‐)actions (Martel et al., 2020). Thus, to advance ongoing debates, it is
imperative to understand what people feel when encountering potential disinformation and how this
impacts their thoughts and actions. As emotions are highly context‐dependent, prior quantitative studies
have provided only limited answers.

To provide an in‐depth understanding of how emotions shape resilience to disinformation, we employed a
qualitative study design, conducting 29 semi‐structured interviews with young adults (aged 18–32) in
Germany and the Netherlands. Younger people are regarded as more susceptible to disinformation due to
their high social media use and the assumption that the skills needed to discern disinformation may still be
underdeveloped (Pérez‐Escolar et al., 2023; Vissenberg, 2025). To counterbalance these expectations, our
study focuses on the realities and daily practices of young adults. Based on day‐in‐the‐life narrations and in
situ social media walkthroughs, we investigate participants’ expressed emotions when navigating their daily
information environments and map connected behaviors and consequences for their resilience to
disinformation. Our study illustrates the relationship between emotions of positive and negative valence and
resilience, outlines the underlying dynamics, and provides alternative explanations for well‐documented
phenomena, such as news avoidance.
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2. Emotions and Disinformation

The scarce and inconclusive empirical evidence on the influence of emotions on resilience to disinformation
could be due to methodological difficulties posed by emotions’ fleeting and partly latent nature, being “hard
to define, hard to operationalize, hard to measure” (Mercer, 1996, p. 1; see also Bleiker & Hutchison, 2018).
Indeed, terminologies and definitions relating to emotions vary significantly, partly due to their conceptual
openness and having been operationalized in vastly different contexts within the humanities, behavioral,
medical, and computational sciences (Lünenborg & Maier, 2018; van Lange, 2023). Most referred to are
affect, feeling, and emotions, which are often used synonymously. However, clarifying distinctions between
these concepts is crucial for methodological rigor and the comparability of research results.

Communication and psychological studies predominantly regard affect as pre‐cognitive or subconscious
underlying moods and energies, which precede feelings and emotions and can direct attention, behavior,
and thoughts (Papacharissi, 2014). Through identifying and labeling sensations, affect can transform into
feeling. Emotions are a “display of feeling” and are attributed to a more conscious experience and expression,
for example, through (body) language (Shouse, 2005). According to this distinction between the three
concepts, research methodologies relying on verbalization and non‐verbal cues, such as qualitative
interviews, can capture emotions and, if articulated, feelings, but not affect (Lehaff, 2022). We, therefore,
refer to emotions and feelings in this study.

Emotions and their regulation are recognized as an inextricable part of resilience (Rothstein et al., 2016).
We define resilience to disinformation as a process of harnessing resources when encountering
disinformation, which supports mitigating potential adverse effects, such as deception or impacts on
(mental) health (Bastick, 2021; Kont et al., 2024). We conceptualize disinformation as a hypernym,
encompassing a variety of formats, including clickbait, decontextualized or fabricated content, flawed
reporting, conspiracy theories, and professionally executed disinformation campaigns, including bots
(Kapantai et al., 2021; Marwick, 2018).

In essence, resilience encompasses protective mechanisms that help prevent or reduce harm when faced with
adversity (Bracke, 2016; Masten, 2001). As the process of dealing with adversity commonly triggers emotions
of negative valence, such as anxiety or anger, emotion regulation is central to resilience (Kay, 2016). Positive
emotions, such as optimism, have been shown to promote resilience (Paquette et al., 2023) but have received
little attention in the context of resilience to disinformation so far.

Any investigation into the role of emotions for resilience to disinformation ultimately raises questions
regarding the relationship between emotions and behaviors. To document young adults’ behavior, we apply
the concept of tactics, defined as calculated actions in response to challenges (de Certeau, 2005).
As resilience manifests and evolves in reactions to challenges, tactics are the most outwardly observable
element of the process. Kont et al. (2025) distinguish seven tactics people use to navigate disinformation in
their daily lives, as shown in Figure 1.
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Avoiding news

Avoiding risky outlets

Self-reflec�ve thinking

Dis�nguishing decep�ve strategies

Seeking nuanced representa�on

Verifying

Engaging in conversa�on

Figure 1.Taxonomy of tactics to navigate disinformation in order of perceived effort. Source: Kont et al. (2025).

Avoiding news, a well‐documented phenomenon (Edgerly, 2022; Tandoc & Kim, 2023), is a comparably
low‐effort tactic to minimize exposure to disinformation. Avoiding risky outlets entails a certain alertness to
the quality of news and is aimed at evading low‐quality sources rather than all (hard) news (Wagner &
Boczkowski, 2019). Self‐reflective thinking refers to critically examining one’s limitations, biases, and
potential judgment errors when evaluating information. It requires conscious effort and serves as an internal
radar for potentially false beliefs. Another tactic is distinguishing deceptive strategies in encountered
information, for example, by checking for manipulation in imagery, decontextualized, or omitted information
(Swart, 2023). Seeking nuanced representation entails considering various viewpoints, either through
conversations or comparing information from different outlets and countries (Cucinelli & Farhan, 2022).
Verifying, which includes evaluating the trustworthiness of the information at hand through
cross‐referencing and checking sources, is more time‐consuming (Dame Adjin‐Tettey, 2022). Engaging in
conversation requires the most effort and is applied only when directly confronted with people who share
(suspected) disinformation. It is used to understand the logic or motivation behind the counterpart’s beliefs,
exchange viewpoints, or counter‐argue. By connecting tactics with emotions, we aim to understand how
people’s feelings while navigating potential disinformation influence their actions, and vice versa. Examining
these processual dimensions calls for qualitative methods capable of capturing how these dynamics unfold
in context.

Existing studies are more outcome‐oriented, primarily focusing on the influence of “negative” emotions,
such as anxiety or anger, on disinformation beliefs. The topic is mainly explored quantitatively, relying on
experiments to measure and manipulate emotions and beliefs in (false) news items or conspiracy theories.
Drawing definitive conclusions is challenging as study findings differ significantly. For example, worry and
anxiety have been argued to benefit resilience, as they may trigger more in‐depth information processing
and critical thinking (Kim et al., 2021; Weeks, 2015). However, higher social media use mediated by worry
has also been associated with misinformed beliefs (Su, 2021). Anger has been found to increase belief in
political misinformation that aligns with one’s political identity (Weeks, 2015). Other studies connect all
heightened emotions, except for anger (Bago et al., 2022), to increased vulnerability to disinformation
(Martel et al., 2020). The results of conspiracy theory belief are less ambiguous, linking it to feelings of threat
or exclusion (Jolley et al., 2018). Reducing these feelings of exclusion, for example, through self‐affirmation,
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has been shown to weaken conspiracy theory endorsement (Poon et al., 2020). This highlights the potential
of emotional regulation techniques for interventions, while simultaneously raising questions about the role
of “positive” versus “negative” emotions in resilience to disinformation.

Differences in the study context, definitions, and operationalization of concepts may account for some of
the conflicting findings observed in the literature. This is symptomatic of a research field in its infancy,
lacking theoretical underpinnings and conceptual development. From an epistemological standpoint, the
field exhibits dualistic tendencies, positioning emotion in opposition to rational thought. In this rationale, the
latter is presumed to be more beneficial for resilience to disinformation. This valorization of rationality is
common in the social sciences. While it might explain the lack of research into emotions, it comes with
limitations. Firstly, rather than one appearing at the expense of the other, emotion and reason most likely
complement each other in evaluations, such as truth assessments (Calhoun, 2001; Mercer, 2010). Secondly,
emotion “is not innately irrational but in fact plays an important role in rational behavior and rational
thought” (Lehaff, 2022, p. 44). By closely examining people’s emotional experiences with (dis‐)information
and connecting them to specific behaviors and the contexts in which they arise, our study contributes to a
more nuanced perspective on emotions and disinformation. To address the research gaps on the role of
emotions for resilience to disinformation, this study investigates the following questions:

RQ1: Which emotions do young adults express when discussing disinformation? RQ2: How do
emotions relate to different tactics that users adopt to navigate disinformation?

RQ3: How does the interplay between emotions and tactics shape young adults’ resilience to
disinformation?

3. Method

Accuracy in depicting emotions requires methods that reflect complexity and context (Paasonen, 2021).
To capture the richness of emotional experiences, we employed a qualitative study design, involving
29 semi‐structured interviews. This provided insight into emerging emotions and participants’ lived
experiences. To compare processes across contexts and identify potential transnational mechanisms,
interviews were conducted with young adults (18–32) in Germany (𝑛 = 15) and the Netherlands (𝑛 = 14).
The two neighboring countries share similar political systems and media landscapes, but differ in their levels
of digitalization, citizens’ digital skills, and trust in institutions (Edelman, 2025; European Commission, 2025).
Particularly the latter two may condition how people respond to disinformation.

Participant recruitment began with snowball sampling at vocational schools and universities and was
subsequently complemented by quota sampling to ensure a balanced distribution across age, gender, and
educational background (Table 1). Our sample includes young adults from various regions within Germany

Table 1. Sample demographics.

Age group Gender Education Total

18–24 25–32 Female Male Vocational Higher

German 4 11 9 6 10 5 15
Dutch 7 7 7 7 5 9 14
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and the Netherlands, and participants’ occupations range from students to part‐time or full‐time employees,
freelancers, entrepreneurs, and primary caregivers.

The data were collected by two researchers, one native speaker of German and one native speaker of Dutch,
between November 2022 and April 2023. All interviews lasted an average of 60 minutes and were
conducted face‐to‐face, either in person (𝑛 = 8) or via participants’ preferred video conferencing software
(𝑛 = 21). To ensure reliability, we compared the length, content, and depth of online and in‐person
interviews and found no significant differences. The setting was designed to make participants feel safe
sharing experiences, opinions, and emotions openly. Therefore, we used a conversational, informal interview
style, emphasizing that participants weren’t judged or tested. This proved crucial and, at times, was explicitly
addressed by participants: “Um, as you said, you’re not judging, so […],” followed by information that might
otherwise have been omitted.

All interviews began with a “day‐in‐the‐life” narration, in which participants shared how they used social and
news media on a typical day. Easy to recap, this helped ease participants into the conversation, offering
insight into their daily lives, information routines, and (informational) environments. The following section
involved an in‐situ exploration of media practices, relying on think‐aloud and walkthrough methods
(Charters, 2003; Ritter, 2022). Participants were prompted to open their social media and news feeds and
move through them naturally, describing the encountered content, related thoughts, and actions. This
invited participants to describe and reflect on how they access information and their main (trusted) sources
in the next step. The last part of the interview focused on participants’ interpretations of the term
disinformation, their experiences, and their opinions.

We deliberately decided against discussing emotions in a separate section of the interview. Research
indicates that normative expectations around news and social media use can distort (young) adults’
reflections on their emotions, making them more dismissive or reluctant to discuss those feelings (Lehaff,
2022). Therefore, we opted for a design that also allowed emotions to surface naturally, for example, during
the in‐situ think‐aloud and walkthrough section, when discussing encountered content, (dis‐)trusted outlets,
and navigating disinformation. Emphasizing, at times repeatedly, the validity of and explicit interest in
participants’ subjective experiences facilitated sharing how certain situations or encounters made them feel.
When responses were ambiguous or required further elaboration, we used follow‐up prompts such as “How
do/did you feel about…?” or “Does/did that make you feel…?” As studying emotions requires capturing
subtleties (Ayata et al., 2019; Gupta, 2023), all interviews were audio‐recorded, and, in the case of online
interviews, video‐recorded with participants’ consent. Each interview was transcribed verbatim, noting
pauses, laughter, irony, or sarcasm, and accompanied by detailed field notes documenting participant
behavior and atmosphere during the interview.

We analyzed the data based on grounded theory with multiple rounds of inductive coding in ATLAS.ti,
analyzing the transcripts alongside interview recordings to ensure validity in emotion coding (Saldaña, 2021).
Initial coding began with clustering positive, negative, and neutral emotions, which were progressively
developed into more detailed codes, such as “angry,” “disappointed,” or “amused.” The codes were refined in
an iterative process, moving from exploratory to axial coding. Then, the emergent codes were compared
with the categories in the Geneva Affect Label Coder, which is widely used in emotion research (Scherer,
2005). This comparison did not replace our inductive categories, but rather strengthened the analytic rigor
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and theoretical sensitivity of our findings by sharpening distinctions between emotions and identifying gaps
between theory and data. Inductive codes that do not fit Geneva Affect Label Coder categories, such as
feeling “depressed” or “overwhelmed,” reveal how participants conceptualize their emotions in ways that
challenge or extend existing taxonomies.

As emotions are subjective experiences, complete emotional detachment during data collection and analysis
is not only impossible, but potentially counterproductive. Providing space for participants to express their
experiences and feelings openly and correctly labeling them requires a certain degree of empathy (Saldaña,
2021; Sauerborn, 2019). To ensure a systematic and reliable approach in our methods and reasoning, we
relied on analytical reflexivity and calibration among the research team. Reflective memos on decisions,
difficulties, and learnings throughout the research cycle were used to minimize bias and critically examine
the interpretative process. To safeguard the participants’ anonymity, we use pseudonyms for quotes.

4. Results

The cross‐national comparison did not reveal substantial differences regarding expressed emotions,
connected behaviors, and consequences for resilience to disinformation between German and Dutch
participants. Positive emotions are most often expressed during the social media walkthrough of the
interviews, contrary to research tying social media use to negative emotions (Borah et al., 2022; Wu & Pei,
2022). Swiping through their feeds, the young adults find valuable content to learn from, feel inspired and
enthusiastic about, making statements such as “really fun to see,” “really motivating,” and “really valuable.”
Their reactions suggest that their social media feeds and algorithms are aligned with their preferences and
interests, providing a positive experience. When speaking of disinformation and news, negative emotions
prevail, as reflected in the following sections, where we differentiate between emotions of neutral or
positive and negative valence. Some emotions appeared in clusters, with frequently co‐occurring codes, and
are consequently presented together.

4.1. Emotions of Positive Valence and Resilience to Disinformation

4.1.1. Calm, Amused, Confident

Whether participants feel a sense of control is decisive for how they (emotionally) experience and deal with
encountered (dis‐)information. Positive emotions are expressed mainly when describing domains over which
they have perceived control. For some, dealing with disinformation belongs to one of those domains. As a
result, while being regarded as an issue by all participants, the topic does not necessarily spark negative or
intense emotions for everyone. We also find expressions of calm, amusement, and confidence. Accounts of
encounters with (potential) disinformation delivered casually or confidently are almost always accompanied by
mentions of tactics such as verifying, distinguishing deceptive strategies, and seeking nuanced representation.
Especially those with a broad range of tactics and knowledge of evaluating (dis‐)information and news do not
feel particularly challenged or concerned about themselves.

Emma (27, Netherlands), for example, believes that she encounters disinformation “almost every day, but
I just don’t let myself be influenced by it.” Her steady, confident tone remains as she adds, “Even my dad
sometimes sends me a news article or something. And I’m like: How did you even get this? This is a totally
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unreliable source.” Lisa (20, Netherlands) casually comments on her encounter with disinformation on TikTok
with “Yeah, well, I’d rather just look it up myself,” followed by an outline of the steps she takes to verify
information. Being asked how she decides what to believe, a question many participants struggle to answer,
Anna (22, Netherlands) responds calmly, without hesitation, that she is “quite a fact checker,” wanting “to know
background a lot,” “what it [a claim] is based on,” and “look at both sides of things.”

Knowing what to do allows these three participants to remain unfazed in the face of what causes emotional
turmoil in others. While our data do not allow for causal inferences, the pattern of positive emotions and
verification behaviors (and knowledge) does suggest that they are related, supporting quantitative research
that links efficacy to verification behaviors (Zhu et al., 2025). Having or applying the necessary knowledge and
skills to navigate disinformation gives young adults a sense of control, allowing them to approach the issue
calmly and confidently.

Where overwhelm and uncertainty drive others towards avoidance tactics, as outlined in the next section,
participants who are confident in their ability to discern disinformation often feel amused instead of
threatened. They cannot help but laugh recounting narratives as “Corona doesn’t exist [laughs]” (Elias, 19,
Germany) or the corona vaccine being used to “monitor us…yes, it’s crazy [laughs]” (Luise, 21, Germany).
In line with existing research (van Prooijen et al., 2022), we find that conspiracy theories specifically have an
entertainment value. To such an extent that some participants consume incidentally encountered online
disinformation “just shortly,” because “well, [it is] a bit funny” (Daniel, 26, Netherlands):

And a lot of people thought it was Jeff Bezos ending the world [chuckles]….That Covid was a Bill
Gates project [laughs]….I don’t care if it’s true; sometimes, news is funnier when it’s false. (Jim, 26,
Netherlands)

The young adults’ confidence in their truth assessments is, in most cases, well‐founded. This self‐efficacy,
the belief in one’s ability to tackle specific challenges, has been shown to promote resilience (Bandura, 1997;
Zhu et al., 2025). Thus, positive emotions can indicate and reinforce resilience to disinformation. We do not
find any evidence of positive emotions constraining resilience.

4.2. Emotions of Negative Valence and Resilience to Disinformation

4.2.1. Powerless, Overwhelmed, Depressed

Also in relation to negative emotions, perceived control emerges as important. Consistent with existing
literature, a lack of control elicits negative emotions, such as feeling overwhelmed or depressed (Atiq & Loui,
2022). The underlying mechanism appears to be the same as the one described in the previous section,
albeit operating in reverse. Participants name the negativity and sheer amount of information they have to
evaluate and process daily as the leading causes. Swiping through her newsfeed, Lotta (27, Germany) labels
it as “toxic,” as “it’s all about bad news…it’s just not good for me.” These participants find it difficult to
actively follow the news: “All I get is a stomach ache” (Hannes, 30, Germany), it “makes me sad” (Lisa, 20,
Netherlands), “the negativity….I don’t want to deal with it” (Danielle, 20, Netherlands). The tactic they rely
on to prevent unpleasant emotions is avoiding news.
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Amelia (25, Germany) illustrates the consequences of (not) having a sense of control over subsequent emotions
and actions. Regarding Covid‐19 news, she says: “It didn’t bother me so much because…it was still somehow
something that was in my own hands.” A different image emerges when discussing the news coverage of
the war in Ukraine. Having Russian roots, Amelia felt not only personally affected but was confronted with
conflicting news reports in German versus Russian, leaving her confused and overwhelmed:

I couldn’t sleep at all, called my mum, and cried for ages because it was all such a psychological burden.
Um, then I said to myself: I’m not going to inform myself anymore, I don’t want to know anything more
about it….I’ve got enough shit to do all day. (Amelia, 25, Germany)

Feeling powerless, overwhelmed, and depressed often appear together and are connected to avoidance
tactics.

Our analysis reveals two types of news avoidance, which have different consequences for young adults’
resilience to disinformation. One group of participants avoids consuming news throughout their day and
instead opts to actively inform themselves, firstly, in fewer selected moments when they have the energy to
process information, and secondly, from trusted outlets. Frieda (25, Germany) exemplifies this approach.
During the social media walkthrough, she mentions having unfollowed news channels, despite wanting to
stay informed. Now, if she wants “to know more” about a topic, she actively seeks out legacy media outlets
she trusts and “take[s] a look at it” in selected moments, “rather than seeing it after I’ve been sleeping or
before I go to sleep.”

In doing so, the young adults aim to elude unreliable information and minimize the impact of negative
headlines, which “can really disturb your well‐being” (Frieda, 25, Germany). In terms of resilience, this can be
interpreted as having developed protective mechanisms to regulate negative emotions and reduce potential
harm when facing a stressor.

The second type of news avoidance, which participants explicitly link to negative emotions, involves avoiding
news altogether and remaining passively informed by peers, families, and algorithmically curated social media
feeds. Danielle (20, Netherlands) explains it as follows:

If there is something big, then I just will see it eventually…maybe it [not following the news] is also
because if there’s something bad going on that I’m sort of stressing about it in a way…with the
Coronavirus, like, you see it everywhere….But I didn’t really know how it came here and stuff like that.

Why do the same negative emotions result in total news avoidance for some and not others? What appears
to differentiate participants like Danielle is difficulty evaluating information. Asked how she decides what
information to trust, her response is characterized by frequent longer pauses, self‐interruptions, and
incomplete utterances. She then admits that “those are really hard questions,” that “if you search something
on the internet, there are so many pages” with at times contradicting information, making it “very difficult”
to know “okay, this is the truth.” These difficulties are often accompanied by resignation: “There’s no point,
so I might as well leave it be” (Sophia, 26, Germany). Confronted with a lack of other coping mechanisms or
resources, avoiding news becomes the primary tactic. Whether these participants end up disinformed or not
depends heavily on their social and online environments. Socio‐cultural resources have been shown to
influence the outcomes of tactics such as news avoidance for resilience to disinformation (Kont et al., 2025).
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4.2.2. Angry, Discontent, Disappointed

When participants demonstrate anger, discontent, and disappointment in relation to disinformation, it is
often directed at mainstream media, which is perceived as biased, one‐sided, or profit‐driven, and at politics,
for not serving the public good. This confirms existing research regarding “wider discontent with the
information landscape” (Nielsen & Graves, 2017, p. 1) and youth’s dissatisfaction with political institutions
(Abdelzadeh et al., 2015). Interestingly, these emotions appear both with critical information evaluation and
news avoidance.

It is tempting to adopt a unidirectional view in which people experience a certain emotion and consequently
apply tactics to cope with it. Our analysis shows how the process may also work in reverse. Participants’
expressions of discontent with the media often appear with arguments based on tactics such as distinguishing
deceptive strategies or seeking nuanced representation. Their discontent and anger stem from detecting bias,
framing, and profit‐driven sensationalism in the news. Referring to a Dutch news outlet, Lisa (20, Netherlands)
says that she doesn’t “like how they share news,” because “it’s really clickbait.” Reading their articles leaves her
wondering, “Whatwas all this fuss about?” pointing towards a disappointing experience. Hannes (30, Germany)
finds that “news coverage could be more neutral. It always feels like: This must be your opinion.” Scoffing
angrily, he adds, “This just makes me want to vomit.”

These participants have the knowledge and skills to evaluate media reporting, concluding that it is
dissatisfactory. Consequently, their trust in the information or source at hand decreases. This skepticism, in
turn, sparks two distinct reactions among the young adults. For most, this serves as motivation to rely more
on tactics such as avoiding risky outlets and seeking nuanced representation, which is a constructive
mechanism. As being able to identify misleading elements in encountered content helps in discerning
disinformation, we interpret these reactions as signifiers of resilience.

The opposite is the case for participants with the strongest expressions of anger and discontent. They all
share a comparatively high distrust in politics and media, and either avoid mainstream news altogether or
divert to alternative media such as YouTube and closed social media channels. Asked whether she trusts her
country’s government and media, Klara (30, Germany) replies “not at all,” naming Covid‐19 news reporting as
an example:

During Covid, where were the other things? Where were the starving children? [raises voice, speaks
more rapidly] Where were the tsunamis? Where were the shootings? Where was all that? Was that
gone during that time? No, don’t bullshit me, it was there. Did anyone inform us about anything?
No, they didn’t!

To her, the Covid‐19‐centric political and news agenda during the pandemic shows that neither can be trusted
to give a complete picture of reality. Therefore, she would “go to people who are conspiracy theorists” and
“ask: Where do you get your information?” or turn to YouTube for people who “really talk about it, give real
figures” (Klara, 30, Germany).

Another example that illustrates the origins of heightened negative emotions and the resulting behavior is
Finn (29, Germany). Like Klara, he is discontent and angry about news reporting:

Media and Communication • 2026 • Volume 14 • Article 11398 10

https://www.cogitatiopress.com


When a foreigner does something, it gets blown out of proportion to such an extent that people form
their opinions about such people based on what they see on television….But that shouldn’t be the case!
And then [speaking more agitated] they’re surprised when… (Finn, 29, Germany)

He then concludes: “That’s why I’m not interested in it,” meaning mainstream media. Sophie
(32, Netherlands) notes that the government “should be there to help the people out”; instead, “this is the
government [puts her hand up], and lower are the people…mhm [shakes her head] I don’t trust it anymore.”
Therefore, she turns to her friends and “the sites,” meaning closed Facebook groups with titles such as
“questions about the vaccines.” Of the three participants who express the most anger, all believe theories
that are conventionally labeled conspiracies. Our data do not indicate a lack of critical thinking skills that
impede their ability to discern information, challenging conventional explanations of conspiracy theory
beliefs. Instead, we observe a cycle wherein negative emotions, distrust, and disengagement reinforce one
another. Existing strong feelings of discontent, anger, and disappointment with the government and media
lead to a severe erosion of trust, which in turn results in disengagement and/or a shift to alternative media,
thereby further amplifying existing negative emotions and mistrust.

4.2.3. Worried, Confused, Uncertain

Uncertainty is typically defined as an appraisal rather than an emotion. However, in our participants’
narratives, it emerged as an important theme and is experienced as emotionally charged. To avoid reducing
lived expressions of emotion, we report it alongside accompanying emotions, such as worry and confusion.

In line with existing research (Borah et al., 2022), many young adults in our sample experience uncertainty
when determining what information or outlets are trustworthy. Navigating conflicting information, a
multitude of sources, and disinformation‐prone topics such as Covid‐19 and the war in Ukraine leaves them
feeling worried and confused. Bram (24, Netherlands) and Mia (26, Germany) verbalize their emotions,
saying: “The scary thing is I’m not even sure what I’m disinformed about” and “this uncertainty—how do
I know what’s right.” Others express their confusion and uncertainty more implicitly, for instance, through
utterances such as “What is the truth even?” (Emma, 27, Netherlands), or “What can I actually believe?”
(Noah, 29, Germany).

Our analysis reveals that these emotions often accompany tactics such as verifying and self‐reflective thinking.
Here, uncertainty, worry, and doubt arise due to nuanced thinking and awareness of their vulnerability, such
as potentially lacking information, being biased, and not wanting to spread disinformation themselves. Just
like anger, discontent, and disappointment, this cluster of emotions can spark (the need for) deeper inquiry.
At a minimum, it causes participants to postpone their evaluation until they receive more information on the
subject. Therefore, worry, confusion, and uncertainty can indicate and benefit resilience to disinformation.

Only intense experiences of worry and uncertainty, often accompanied by feelings of overwhelm or
powerlessness, are associated with resignation and disengagement in our sample. Luise (21, Germany), for
example, feels “helpless” when navigating disinformation and does not “really know how to deal with it,” or
how to “even recognize it, because it’s quite difficult.” She concludes: “I don’t feel that I can even develop the
expertise for that.” These struggles are a recurring theme in her interview, and her case exemplifies how
intense feelings of overwhelm and uncertainty lead to resignation. Luise has given up even trying to develop
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her skills and knowledge. Sophia (26, Germany) also finds it “really difficult to assess anything at all,” in this
case regarding news reporting on Ukraine. Her uncertainty and confusion originate from the realization that
for some of the legacy outlets she previously trusted, “it has now become apparent over the last few years
that what they tell you isn’t always true” (Sophia, 26, Germany). Having to constantly ask herself “Is it true, is
it not true?” makes her wonder whether she should “even listen to it [legacy outlets] anymore” (Sophia, 26,
Germany). Thus, she disengages and directs her attention to other things than staying informed.

Resignation and disengagement can be read as expressions of resilience, a way of protecting one’s
well‐being and enduring the unchangeable when active resistance is futile. In this case, however, the strong
negative emotions appear to result from difficulties in assessing the credibility of the (dis‐)information.
Additionally, although these emotions do not necessarily lead young adults to believe disinformation, they
seem to impact their mental well‐being. As our definition of resilience encompasses the potential adverse
effects of disinformation on mental health, we conclude that strong feelings of uncertainty and overwhelm
can indicate lower resilience to disinformation.

5. Discussion and Conclusion

This study explores the role of emotions in young adults’ resilience to disinformation. Our inductive, in‐depth
analysis carefully examines the contexts in which specific emotions arise and delineates the subtle
differences not only across but also within clusters of emotions and behaviors. This enables us to identify the
circumstances under which certain emotions reinforce and indicate (a lack of) resilience to disinformation.
By foregrounding process, our study advances discussions beyond established emotion–reason dualisms,
broadens the emotional range under consideration, and complements outcome‐focused perspectives in
the field.

Addressing RQ1, we find that young adults express a range of emotions when discussing disinformation,
which can be divided into four clusters: calm, amused, confident; powerless, overwhelmed, depressed; angry,
discontent, disappointed; worried, confused, uncertain. These clusters of emotions are associated with
specific behaviors. Responding to RQ2, our findings indicate that positive emotions are accompanied by
mentions of tactics such as verifying and distinguishing deceptive strategies. Feeling powerless,
overwhelmed, and depressed appears with news avoidance, confirming prior research results (Tandoc & Kim,
2023; Toff & Palmer, 2019). Anger, discontent, and disappointment emerge with tactics such as
distinguishing deceptive strategies and seeking nuanced representation or avoiding news and turning
towards alternative media. Similarly, expressions of worry, confusion, and uncertainty are linked to
self‐reflective thinking and verifying, as well as disengagement.

What do these patterns reveal about the role of emotions for young adults’ resilience to disinformation
(RQ3)? Firstly, they show how emotions can not only impact but also indicate resilience. For example,
participants who can rely on a broad range of tactics to navigate disinformation, such as verifying and
distinguishing deceptive strategies, feel calm, confident, or even amused when facing (potential)
disinformation. This affirms the importance of literacy initiatives and provides an alternative explanation for
the entertainment value of, for example, conspiracy theories (van Prooijen et al., 2022). As these positive
emotions are rooted in having the skills and knowledge to detect disinformation, we interpret them as
signifiers of resilience. In scholarly discourse, emotions are often implicitly approached as factors
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contributing to disinformation beliefs, best minimized not to impede rational assessments of information
(Bago et al., 2022; Martel et al., 2020). Our findings offer an alternative perspective, viewing them as an
integral part of resilience processes.

Secondly, our data suggest a reciprocal process between emotions, cognition, and behavior, showing how
these can reinforce one another. For example, uncertainty among participants arises through self‐reflective
thinking and the ability to verify information, which alerts them to limitations in encountered content and
their own abilities. Confirming existing research, we find that this uncertainty can then spark a deeper
inquiry and critical thinking, leading to the employment of more tactics, such as seeking nuanced or reliable
information (Tulin et al., 2025; Weeks, 2015). Thus, in the process of developing and expressing resilience to
disinformation, emotional responses shape and are shaped by behavior and knowledge. Identifying a
reciprocal process advances the theorization of resilience to disinformation and has implications for existing
and future empirical research, as it highlights the limitations of practical but reductionist linear approaches.

Thirdly, our findings on the role of negative emotions also warrant a more nuanced interpretation.
Considering the potential of positive emotions for resilience, it may be tempting to assume the opposite
holds for negative emotions. However, in our sample, expressions of anger and discontent indicate
participants’ critical thinking and ability to identify flaws in news reporting. Similarly, uncertainty does not
necessarily indicate a lack of knowledge, but rather the opposite: Participants are knowledgeable and
reflective enough to realize how much they do not know. The moderate negative emotions they experience
spark proactive approaches, such as seeking more nuanced information and carefully considering what to
believe, ultimately benefiting their resilience to disinformation. Building on existing research (Su, 2021), we
assume that these proactive approaches, which lead to exposure to diverse opinions, further help regulate
negative emotions such as worry. The findings may also offer an alternative explanation for the growing
discontent among young people with the media and politics (Abdelzadeh et al., 2015; Nielsen & Graves,
2017). Our participants are mostly well aware, for example, of the monetary‐driven incentives in the media
and their impact on the over‐ and underrepresentation of specific topics. In fact, our evidence suggests that
some tactics aimed at attracting readers’ attention not only harm the media’s reputation but also prompt
discontent and disengagement among young adults.

Lastly, we find that the intensity of experienced negative emotions matters. The same feelings that can spark
constructive tactics to navigate a polluted information environment can lead to disengagement when felt
at an extreme. It appears that the more intense the feelings of uncertainty, discontent, or anger, the more
likely participants are to disengage or turn towards alternative sources of information. This might explain why
anxiety, worry, or anger have been linked to critical thinking and in‐depth processing in some studies, and
partisan processing and disinformed beliefs in others (Bago et al., 2022; Weeks, 2015). We find that intense
negative emotions can indicate a lack of tactics and knowledge to navigate a polluted information environment,
and thus lower resilience to disinformation. These results may help explain existing quantitative studies, which
link heightened emotions and alternative media use to increased vulnerability to disinformation (Humprecht
et al., 2023; Martel et al., 2020). They are also symptomatic of an erosion of trust in governmental and media
institutions, as observed in many countries (Edelman, 2025). Overall, the resilience processes of German and
Dutch participants appear consistent across contexts, suggesting similar underlying mechanisms.
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Studying emotions, the “least tangible part of our activities” (Williams, 1961, p. 64), entails certain empirical
challenges. Subconscious processes aside, it is safe to assume that not all the emotions at play were expressed
or verbalized during the interviews. Given the subjective nature of emotions, we cannot entirely rule out a
certain degree of subjectivity in interpreting and coding emotions, despite taking countermeasures. It should
also be noted that the structured clusters we presented may be more fluid and diffuse in practice.

Our findings offer multiple pathways for future research. Studies in different national contexts would help
determine whether the patterns and mechanisms identified here are indeed transnational, as our
cross‐national comparison suggests. Experiments testing the effectiveness of interventions, such as
fact‐checking, could benefit from incorporating emotional dimensions. These studies typically examine the
impact of format, source, or text on the acceptance of corrections. However, how (strongly) participants feel
about a topic might explain variations in results.

With this study, we hope to also contribute to improving educational and literacy initiatives. Considering
emotional aspects, such as the potential of positive emotions for resilience, alongside the traditional focus
on conveying knowledge and skills, may enhance their impact by boosting perceived control and self‐efficacy.
These factors have been shown to improve resilience to disinformation in previous research (Paquette et al.,
2023; Zhu et al., 2025). As today’s information environment causes overwhelm, confusion, and powerlessness
in many young adults, explicitly addressing how to approach and regulate these emotions may go a long way
in increasing their resilience.

A state of (poly)crisis affects, demands, and fosters resilience. Efforts to enhance resilience depend on a
nuanced understanding of the concept itself. Our research advances the theoretical understanding of the
concept within the context of disinformation, highlighting the importance of emotions. By revealing the
underlying dynamics at play, we show how resilience to disinformation is enacted in people’s daily lives.

Funding
Publication of this article in open access was made possible through the institutional membership agreement
between the University of Groningen and Cogitatio Press.

Conflict of Interests
The authors declare no conflict of interests.

Data Availability
The interview data are not publicly available due to privacy concerns.

LLMs Disclosure
ChatGPT and Grammarly were used to assist with grammatical and stylistic refinements during the writing
process. No content was generated by AI, and all intellectual and analytical contributions are the authors’ own.

References
Abdelzadeh, A., Özdemir, M., & Van Zalk, M. (2015). Dissatisfied citizens: An asset to or a liability on the
democratic functioning of society? Scandinavian Political Studies, 38(4), 410–436. https://doi.org/10.1111/
1467‐9477.12051

Media and Communication • 2026 • Volume 14 • Article 11398 14

https://www.cogitatiopress.com
https://doi.org/10.1111/1467-9477.12051
https://doi.org/10.1111/1467-9477.12051


Anthony, A., & Moulding, R. (2019). Breaking the news: Belief in fake news and conspiracist beliefs. Australian
Journal of Psychology, 71(2), 154–162. https://doi.org/10.1111/ajpy.12233

Atiq, Z., & Loui, M. C. (2022). A qualitative study of emotions experienced by first‐year engineering students
during programming tasks. ACM Transactions on Computing Education, 22(3), Article 32. https://doi.org/
10.1145/3507696

Ayata, B., Harders, C., Özkaya, D., & Wahba, D. (2019). Interviews as situated affective encounters. In A. Kahl
(Ed.), Analyzing affective societies: Methods and methodologies (pp. 63–77). Routledge. https://doi.org/
10.4324/9780429424366

Bago, B., Rosenzweig, L. R., Berinsky, A. J., & Rand, D. G. (2022). Emotion may predict susceptibility to fake
news but emotion regulation does not seem to help. Cognition and Emotion, 36(6), 1166–1180. https://
doi.org/10.1080/02699931.2022.2090318

Bandura, A. (1997). Self‐efficacy: The exercise of control. Freeman.
Bastick, Z. (2021). Would you notice if fake news changed your behavior? An experiment on the unconscious
effects of disinformation. Computers in Human Behavior, 116, Article 106633. https://doi.org/10.1016/
j.chb.2020.106633

Bateman, D., & Jackson, D. (2024). Countering disinformation effectively: An evidence‐based policy guide.
Carnegie Endowment for International Peace. https://carnegieendowment.org/research/2024/01/
countering‐disinformation‐effectively‐an‐evidence‐based‐policy‐guide

Bleiker, R., & Hutchison, E. (2018). Methods and methodologies for the study of emotions in world politics. In
M. Clément & E. Sangar (Eds.), Researching emotions in international relations: Methodological perspectives
on the emotional turn (pp. 325–342). Springer. https://doi.org/10.1007/978‐3‐319‐65575‐8_14

Borah, P., Irom, B., & Hsu, Y. C. (2022). ‘It infuriates me’: Examining young adults’ reactions to and
recommendations to fight misinformation about Covid‐19. Journal of Youth Studies, 25(10), 1411–1431.
https://doi.org/10.1080/13676261.2021.1965108

Bracke, S. (2016). Bouncing back: Vulnerability and resistance in times of resilience. In J. Butler, Z. Gambetti,
& L. Sabsay (Eds.), Vulnerability in resistance (pp. 52–75). Duke University Press.

Calhoun, C. (2001). Putting emotions in their place. In J. Goodwin, J. M. Jasoer, & F. Polletta (Eds.), Passionate
politics: Emotions and social movements (pp. 45–57). University of Chicago Press.

Charters, E. (2003). The use of think‐aloud methods in qualitative research. An introduction to think‐aloud
methods. Brock Education Journal, 12(2). https://doi.org/10.26522/brocked.v12i2.38

Cucinelli, G., & Farhan, L. (2022). Fact‐checking practices by Canadian adults during an era of misinformation
and disinformation. Global Media Journal – Canadian Edition, 14(1), 119–142.

Dame Adjin‐Tettey, T. (2022). Combating fake news, disinformation, and misinformation: Experimental
evidence for media literacy education. Cogent Arts & Humanities, 9(1), Article 2037229. https://doi.org/
10.1080/23311983.2022.2037229

de Certeau, M. (2005). The practice of everyday life. “Making do”: Uses and tactics. In G. M. Spiegel (Ed.),
Practicing history: New directions in historical writing after the linguistic turn (pp. 213–223). Routledge.

Edelman. (2025). Edelman trust barometer: Trust and the crisis of grievance. https://www.edelman.com/trust/
2025/trust‐barometer

Edgerly, S. (2022). The head and heart of news avoidance: How attitudes about the newsmedia relate to levels
of news consumption. Journalism, 23(9), 1828–1845. https://doi.org/10.1177/14648849211012922

European Commission. (2025). Digital skills in Europe—A methodological and empirical assessment. Publications
Office of the European Union. https://op.europa.eu/en/publication‐detail/‐/publication/35a495f0‐
313d‐11f0‐8a44‐01aa75ed71a1/language‐en

Media and Communication • 2026 • Volume 14 • Article 11398 15

https://www.cogitatiopress.com
https://doi.org/10.1111/ajpy.12233
https://doi.org/10.1145/3507696
https://doi.org/10.1145/3507696
https://doi.org/10.4324/9780429424366
https://doi.org/10.4324/9780429424366
https://doi.org/10.1080/02699931.2022.2090318
https://doi.org/10.1080/02699931.2022.2090318
https://doi.org/10.1016/j.chb.2020.106633
https://doi.org/10.1016/j.chb.2020.106633
https://carnegieendowment.org/research/2024/01/countering-disinformation-effectively-an-evidence-based-policy-guide
https://carnegieendowment.org/research/2024/01/countering-disinformation-effectively-an-evidence-based-policy-guide
https://doi.org/10.1007/978-3-319-65575-8_14
https://doi.org/10.1080/13676261.2021.1965108
https://doi.org/10.26522/brocked.v12i2.38
https://doi.org/10.1080/23311983.2022.2037229
https://doi.org/10.1080/23311983.2022.2037229
https://www.edelman.com/trust/2025/trust-barometer
https://www.edelman.com/trust/2025/trust-barometer
https://doi.org/10.1177/14648849211012922
https://op.europa.eu/en/publication-detail/-/publication/35a495f0-313d-11f0-8a44-01aa75ed71a1/language-en
https://op.europa.eu/en/publication-detail/-/publication/35a495f0-313d-11f0-8a44-01aa75ed71a1/language-en


Gupta, A. (2023). Qualitative methods and data analysis using ATLAS.ti: A comprehensive researchers’ manual.
Springer. https://doi.org/10.1007/978‐3‐031‐49650‐9

Hameleers, M. (2024). Why do social media users accept, doubt or resist corrective information? A qualitative
analysis of comments in response to corrective information on social media. Journalism Studies, 25(7),
776–793. https://doi.org/10.1080/1461670X.2024.2340591

Humprecht, E., Esser, F., Van Aelst, P., Staender, A., & Morosoli, S. (2023). The sharing of disinformation in
cross‐national comparison: Analyzing patterns of resilience. Information, Communication & Society, 26(7),
1342–1362. https://doi.org/10.1080/1369118X.2021.2006744

Jolley, D., Douglas, K. M., & Sutton, R. M. (2018). Blaming a few bad apples to save a threatened barrel:
The system‐justifying function of conspiracy theories. Political Psychology, 39(2), 465–478. https://doi.org/
10.1111/pops.12404

Kapantai, E., Christopoulou, A., Berberidis, C., & Peristeras, V. (2021). A systematic literature review on
disinformation: Toward a unified taxonomical framework.NewMedia & Society, 23(5), 1301–1326. https://
doi.org/10.1177/1461444820959296

Kay, S. A. (2016). Emotion regulation and resilience: Overlooked connections. Industrial and Organizational
Psychology, 9(2), 411–415. https://doi.org/10.1017/iop.2016.31

Kim, S. C., Pei, D., Kotcher, J. E., & Myers, T. A. (2021). Predicting responses to climate change health
impact messages from political ideology and health status: Cognitive appraisals and emotional reactions as
mediators. Environment and Behavior, 53(10), 1095–1117. https://doi.org/10.1177/0013916520942600

Kont, J., Bozdağ, Ç., Elving, W., & Broersma, M. (2025). Understanding young adults’ resilience to disinformation.
A cross‐national analysis of daily tactics and resources to navigate information. Manuscript submitted for
publication.

Kont, J., Elving, W., Broersma, M., & Bozdağ, Ç. (2024). What makes audiences resilient to disinformation?
Integrating micro, meso, and macro factors based on a systematic literature review. Communications, 50(2),
534–555. https://doi.org/10.1515/commun‐2023‐0078

Lawson, M. A., & Kakkar, H. (2022). Of pandemics, politics, and personality: The role of conscientiousness
and political ideology in the sharing of fake news. Journal of Experimental Psychology: General, 151(5),
1154–1177. https://doi.org/10.1037/xge0001120

Lehaff, J. (2022). Serious news: Roles of emotions in news repertoire formation among young adults in Denmark.
Roskilde University.

Lünenborg, M., & Maier, T. (2018). The turn to affect and emotion in media studies.Media and Communication,
6(3), 1–4. https://doi.org/10.17645/mac.v6i3.1732

Martel, C., Pennycook, G., & Rand, D. G. (2020). Reliance on emotion promotes belief in fake news. Cognitive
Research: Principles and Implications, 5(1), Article 47. https://doi.org/10.1186/s41235‐020‐00252‐3

Marwick, A. E. (2018). Why do people share fake news? A sociotechnical model of media effects. Georgetown
Law Technology Review, 2(2), 474–512.

Masten, A. S. (2001). Ordinary magic: Resilience processes in development. American Psychologist, 56(3),
227–238. https://doi.org/10.1037/0003‐066X.56.3.227

Mercer, J. (1996, April 25). Approaching emotion in international politics [Paper presentation]. Annual Meeting
of the International Studies Association, San Diego, CA, United States.

Mercer, J. (2010). Emotional beliefs. International Organization, 64(1), 1–31. https://doi.org/10.1017/
S0020818309990221

Nielsen, R., & Graves, L. (2017). “News you don’t believe”: Audience perspectives on fake news. Reuters
Institute for the Study of Journalism. https://ora.ox.ac.uk/objects/uuid:6eff4d14‐bc72‐404d‐b78a‐
4c2573459ab8

Media and Communication • 2026 • Volume 14 • Article 11398 16

https://www.cogitatiopress.com
https://doi.org/10.1007/978-3-031-49650-9
https://doi.org/10.1080/1461670X.2024.2340591
https://doi.org/10.1080/1369118X.2021.2006744
https://doi.org/10.1111/pops.12404
https://doi.org/10.1111/pops.12404
https://doi.org/10.1177/1461444820959296
https://doi.org/10.1177/1461444820959296
https://doi.org/10.1017/iop.2016.31
https://doi.org/10.1177/0013916520942600
https://doi.org/10.1515/commun-2023-0078
https://doi.org/10.1037/xge0001120
https://doi.org/10.17645/mac.v6i3.1732
https://doi.org/10.1186/s41235-020-00252-3
https://doi.org/10.1037/0003-066X.56.3.227
https://doi.org/10.1017/S0020818309990221
https://doi.org/10.1017/S0020818309990221
https://ora.ox.ac.uk/objects/uuid:6eff4d14-bc72-404d-b78a-4c2573459ab8
https://ora.ox.ac.uk/objects/uuid:6eff4d14-bc72-404d-b78a-4c2573459ab8


Oh, H. J., & Lee, H. (2019). When do people verify and share health rumors on social media? The effects of
message importance, health anxiety, and health literacy. Journal of Health Communication, 24(11), 837–847.
https://doi.org/10.1080/10810730.2019.1677824

Paasonen, S. (2021). Dependent, distracted, bored: Affective formations in networked media. The MIT Press.
https://doi.org/10.7551/mitpress/11903.001.0001

Papacharissi, Z. (2014). Affective publics: Sentiment, technology, and politics. Oxford University Press.
Paquette, V., Vallerand, R. J., Houlfort, N., & Fredrickson, B. L. (2023). Thriving through adversity: The role
of passion and emotions in the resilience process. Journal of Personality, 91(3), 789–805. https://doi.org/
10.1111/jopy.12774

Pérez‐Escolar, M., Lilleker, D., & Tapia‐Frade, A. (2023). A systematic literature review of the phenomenon of
disinformation and misinformation. Media and Communication, 11(2), 76–87. https://doi.org/10.17645/
mac.v11i2.6453

Poon, K.‐T., Chen, Z., &Wong, W.‐Y. (2020). Beliefs in conspiracy theories following ostracism. Personality and
Social Psychology Bulletin, 46(8), 1234–1246. https://doi.org/10.1177/0146167219898944

Ritter, C. S. (2022). Rethinking digital ethnography: A qualitative approach to understanding interfaces.
Qualitative Research, 22(6), 916–932. https://doi.org/10.1177/14687941211000540

Roozenbeek, J., van der Linden, S., Goldberg, B., Rathje, S., & Lewandowsky, S. (2022). Psychological
inoculation improves resilience against misinformation on social media. Science Advances, 8(34), Article
eabo6254. https://doi.org/doi:10.1126/sciadv.abo6254

Rothstein, M. G., McLarnon, M. J. W., & King, G. (2016). The role of self‐regulation in workplace resiliency.
Industrial and Organizational Psychology, 9(2), 416–421. https://doi.org/10.1017/iop.2016.32

Saldaña, J. (2021). The coding manual for qualitative researchers (4th ed.). Sage.
Sauerborn, E. (2019). Investigating emotions by using computer‐assisted qualitative data analysis software. In
A. Kahl (Ed.), Analyzing affective societies: Methods and methodologies (1st ed.). Routledge. https://doi.org/
10.4324/9780429424366

Scherer, K. R. (2005). What are emotions? And how can they be measured? Social Science Information, 44(4),
695–729. https://doi.org/10.1177/0539018405058216

Shafi, A. A., Middleton, T., Millican, R., & Templeton, S. (2020). Reconsidering resilience in education: An
exploration using the dynamic interactive model of resilience. Springer.

Shouse, E. (2005). Feeling, emotion, affect.M/C Journal, 8(6). https://doi.org/10.5204/mcj.2443
Smith, R., Chen, K., Winner, D., Friedhoff, S., & Wardle, C. (2023). A systematic review of Covid‐19
misinformation interventions: Lessons learned. Health Affairs, 42(12), 1738–1746. https://doi.org/
10.1377/hlthaff.2023.00717

Su, Y. (2021). It doesn’t take a village to fall for misinformation: Social media use, discussion heterogeneity
preference, worry of the virus, faith in scientists, and Covid‐19‐related misinformation beliefs. Telematics
and Informatics, 58, Article 101547. https://doi.org/10.1016/j.tele.2020.101547

Swart, J. (2023). Tactics of news literacy: How young people access, evaluate, and engage with news on social
media. New Media & Society, 25(3), 505–521. https://doi.org/10.1177/14614448211011447

Tandoc, E. C., & Kim, H. K. (2023). Avoiding real news, believing in fake news? Investigating pathways from
information overload to misbelief. Journalism, 24(6), 1174–1192. https://doi.org/10.1177/14648849
221090744

Toff, B., & Palmer, R. A. (2019). Explaining the gender gap in news avoidance: “News‐is‐for‐men”
perceptions and the burdens of caretaking. Journalism Studies, 20(11), 1563–1579. https://doi.org/
10.1080/1461670X.2018.1528882

Media and Communication • 2026 • Volume 14 • Article 11398 17

https://www.cogitatiopress.com
https://doi.org/10.1080/10810730.2019.1677824
https://doi.org/10.7551/mitpress/11903.001.0001
https://doi.org/10.1111/jopy.12774
https://doi.org/10.1111/jopy.12774
https://doi.org/10.17645/mac.v11i2.6453
https://doi.org/10.17645/mac.v11i2.6453
https://doi.org/10.1177/0146167219898944
https://doi.org/10.1177/14687941211000540
https://doi.org/doi:10.1126/sciadv.abo6254
https://doi.org/10.1017/iop.2016.32
https://doi.org/10.4324/9780429424366
https://doi.org/10.4324/9780429424366
https://doi.org/10.1177/0539018405058216
https://doi.org/10.5204/mcj.2443
https://doi.org/10.1377/hlthaff.2023.00717
https://doi.org/10.1377/hlthaff.2023.00717
https://doi.org/10.1016/j.tele.2020.101547
https://doi.org/10.1177/14614448211011447
https://doi.org/10.1177/14648849221090744
https://doi.org/10.1177/14648849221090744
https://doi.org/10.1080/1461670X.2018.1528882
https://doi.org/10.1080/1461670X.2018.1528882


Tulin, M., Hameleers, M., de Vreese, C., Aalberg, T., Corbu, N., Van Erkel, P., Esser, F., Gehle, L., Halagiera, D.,
Hopmann, D. N., Koc‐Michalska, K., Matthes, J., Mihelj, S., Schemer, C., Stetka, V., Strömbäck, J., Terren, L.,
& Theocharis, Y. (2025). Why do citizens choose to read fact‐checks in the context of the Russian war
in Ukraine? The role of directional and accuracy motivations in nineteen democracies. The International
Journal of Press/Politics, 30(3), 679–704. https://doi.org/10.1177/19401612241233533

van Lange, M. (2023). Emotional imprints of war: A computer‐assisted analysis of emotions in Dutch parliamentary
debates, 1945–1989. Bielefeld University Press. https://doi.org/10.1515/9783839464854

van Prooijen, J.‐W., Ligthart, J., Rosema, S., & Xu, Y. (2022). The entertainment value of conspiracy theories.
British Journal of Psychology, 113(1), 25–48. https://doi.org/10.1111/bjop.12522

Vissenberg, J. (2025). Examining adolescents’ systematic and heuristic credibility evaluation strategies
of online news. Information, Communication & Society, 28(7), 1216–1232. https://doi.org/10.1080/
1369118X.2024.2340991

Wagner, M. C., & Boczkowski, P. J. (2019). The reception of fake news: The interpretations and practices that
shape the consumption of perceived misinformation. Digital Journalism, 7(7), 870–885. https://doi.org/
10.1080/21670811.2019.1653208

Weeks, B. E. (2015). Emotions, partisanship, and misperceptions: How anger and anxiety moderate the effect
of partisan bias on susceptibility to political misinformation. Journal of Communication, 65(4), 699–719.
https://doi.org/10.1111/jcom.12164

Williams, R. (1961). The long revolution. Columbia University Press.
Wu, M., & Pei, Y. (2022). Linking social media overload to health misinformation dissemination: An
investigation of the underlying mechanisms. Telematics and Informatics Reports, 8, Article 100020.
https://doi.org/10.1016/j.teler.2022.100020

Zhu, Q., Peng, T.‐Q., & Zhang, X. (2025). How do individual and societal factors shape news
authentication? Comparing misinformation resilience across Hong Kong, the Netherlands, and the United
States. The International Journal of Press/Politics. Advance online publication. https://doi.org/10.1177/
19401612251318838

About the Authors

Jülide Kont is a PhD candidate at the Centre for Media and Journalism Studies at the
University of Groningen and a lecturer at the Hanze University of Applied Sciences.
Her research interests include disinformation, digital media use, digital literacy, and
digital inclusion.

Çiğdem Bozdağ is an assistant professor at the Centre for Media and Journalism Studies at
the University of Groningen. Her research interests include digital media use, digital literacy,
digital inclusion, media education in schools, and media and migration.

Media and Communication • 2026 • Volume 14 • Article 11398 18

https://www.cogitatiopress.com
https://doi.org/10.1177/19401612241233533
https://doi.org/10.1515/9783839464854
https://doi.org/10.1111/bjop.12522
https://doi.org/10.1080/1369118X.2024.2340991
https://doi.org/10.1080/1369118X.2024.2340991
https://doi.org/10.1080/21670811.2019.1653208
https://doi.org/10.1080/21670811.2019.1653208
https://doi.org/10.1111/jcom.12164
https://doi.org/10.1016/j.teler.2022.100020
https://doi.org/10.1177/19401612251318838
https://doi.org/10.1177/19401612251318838


Wim Elving is a lector in sustainable communication at EnTranCe – Centre of Expertise,
Energy, at HanzeUniversity of Applied Sciences in Groningen. His research interests include
CSR communication, branding, change and transitions, and sustainability communications.

Marcel Broersma is a professor of media and journalism studies at the Centre for Media
and Journalism Studies at the University of Groningen. His research interests include the
digital transformation of journalism, social media, changing media use, and digital literacy
and inclusion.

Media and Communication • 2026 • Volume 14 • Article 11398 19

https://www.cogitatiopress.com

	1 Introduction
	2 Emotions and Disinformation
	3 Method
	4 Results
	4.1 Emotions of Positive Valence and Resilience to Disinformation
	4.1.1 Calm, Amused, Confident

	4.2 Emotions of Negative Valence and Resilience to Disinformation
	4.2.1 Powerless, Overwhelmed, Depressed
	4.2.2 Angry, Discontent, Disappointed
	4.2.3 Worried, Confused, Uncertain


	5 Discussion and Conclusion

