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Abstract

This editorial provides the historical context for the current state of peacebuilding media and introduces the articles
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Media did not become an integral part of the formal
peacebuilding until the end of the Cold War when spe-
cialized, non-governmental and intergovernmental
agencies formalized the practice of peacebuilding and
media technologies improved to allow non-
professionals to make and distribute their own media.
Therefore, the practice of using media for peacebuild-
ing emerged in the last decade of the 20" century
when peace organizations formally began utilizing me-
dia to advance their goals in places of violent conflict.
Academic studies were slow to address this prac-
tice. There were only a handful of studies at the turn of
the century explicitly studying peace and media, most
of them were written by practitioners (Hieber, 2001;
Howard, Rolt, van de Veen, & Verhoeven, 2003; Leh-
mann, 1999). Peace and media were not studied under
the same umbrella until the very end of the 20" centu-
ry because peace studies traditionally resided in politi-
cal science while media studies originated in sociology.
It took a few interdisciplinary efforts to recognize the
distinctive practice (Price & Thompson, 2002; Wolfsfeld,
2004). At that time, a number of different media appli-
cations in peacebuilding emerged as distinctive areas
of study. The role of journalism and journalists in con-
flict was the most prominent area of research studied
mainly by political science and journalism scholars
(Kempf, 2008). Less academic and more practice-driven
attempts were made to recognize that other media

formats (i.e. entertainment and marketing) could also
make an impact on peace (Radio Netherlands, 2004;
Search for Common Ground [SFCG], 2002). Similarly,
legal media scholars brought up the argument that me-
dia laws and regulatory environment are crucial ingre-
dients of a prosperous and peaceful society (Price &
Krug, 2002).

Over the last five years the discourse in the field
has shifted away from the traditional media and formal
peacebuilding practice. The ever-improving technolo-
gies introduced new media channels (mobile phones,
the Internet) and new media practices (new media and
social media). Academic research and policy moved
towards examining new ways technology can enhance
democratization and social activism. Some initial re-
sults confirmed the ability of new media to inform, in-
volve, and mobilize citizens and enhanced the ability of
peacebuilding agents to achieve their goals and im-
prove security in Africa, the Middle East, and Asia (Liv-
ingston, 2011; Stauffacher, Weekes, Gasser, Maclay &
Best, 2011). But conflict areas continue to be dominat-
ed by the influence of old, traditional media and tech-
nology which continue to be used by people for both
good and bad purposes. Propaganda and attacks on
journalists and free speech have not been eliminated
because of the new technology and social networks.

This issue is an attempt to recognize the new ques-
tions that both practice and academia need to consider
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in the future. This issue aims to explore the innovative
use of new media technologies both theoretically, as is
the case in the first article of issue, as well as applica-
tion of social media in violent conflict in the next four
articles of the issue. At the same time, new questions
have emerged in reaction to the recognized practices in
peace journalism which is the subject of the last two
articles of the issue.

To begin, Wolfang Sitzl’s “Elicitive Conflict Trans-
formation and New Media: In Search for a Common
Ground” examines the role that social media can play
in communicative processes in light of Conflict Trans-
formation Theory. The author emphasizes the absence
of media theory in conflict resolution theories and
draws on the common ground of both realms to con-
clude that social media can play an effective role in
peace-building.

The next four articles describe the application of
social media in practice. Yifat Mor, Yiftach Ron and Ifat
Maoz’s article “Likes’ for Peace: Can Facebook Pro-
mote Dialogue in the Israeli-Palestinian Conflict?” ana-
lyzes the discourse of one Facebook group among Pal-
estinians and Israeli-Jews. Authors find out that
moderate voices and peace-oriented posts by Palestin-
ians were more likely to elicit acceptance and sympa-
thy from Israeli-Jews.

In “Fields and Facebook: Ta’ayush’s Grassroots Ac-
tivism and Archiving the Peace that Will Have Come in
Israel/Palestine” Jon Simons argues that the work of
the activist group Ta’ayush might be considered a fail-
ure based on the traditional metrics in the scholarship
of social movement and peacebuilding theory. Yet, the
value of the group’s online activism, he argues, is in
documenting and archiving the work of activists in con-
fronting the Occupation.

Walid Al-Saqaf explains how new media technolo-
gies can be used to circumvent state censorship of an
authoritarian state in “Internet Censorship Circumven-
tion Tools: Escaping the Control of the Syrian Regime”.
The author provides empirical evidence that new me-
dia can effectively bypass censorship and enable access
to blocked websites, demonstrating the potential of
such tools to promote freedom of expression.

“EU Armed Forces’ Use of Social Media in Areas of
Deployment” by Maria Hellman, Eva-Karin Olsson and
Charlotte Wagnsson examines the perceptions of social
media by the military forces of European states. The
authors conclude that social media is seen simultane-
ously as a combination of opportunities to advance
their communication and marketing as well as poten-
tial areas of risk.

The last two articles of the issue are the new read-
ings on peace journalism; in “Building Peace through
Journalism in the Social/Alternate Media” Rukhsana
Aslam describes the changes in reporting of conflict in
the time of social media networks. The author consid-
ers existing paradigms of journalism in conflict and

proposes a more fluid journalism model; one based on
work of synergy among journalists, academics and
peace workers, emphasizing more direct engagement
in conflict resolution.

In “Awareness towards Peace Journalism among
Foreign Correspondents in Africa” Ylva Rodny-Gumede
interviews journalists from multiple global news organ-
izations based in Johannesburg, South Africa, and ex-
amines their awareness and attitudes toward peace
journalism practice. The author finds a lack of confi-
dence in the model yet a strong preference and estab-
lished practice of many of its tenets.

Therefore, at this juncture in research it is neces-
sary to ground the new results about new technologies
in what was previously confirmed about traditional
media. In the case of this particular issue, authors ex-
amine the impact of new media and technology in light
of what we already know to be good practices. At this
time when new media and social networks draw most
of the attention of researchers and policy makers, we
must understand the historical context of the practice,
remain comparative in the study of regional applica-
tions and mindful of the previous lessons from not so
distant cousins—old, traditional media and formal
peacebuilding practice.
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